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      Department of Business Administration 

                  Programme: BBA 

PO No. Programme Outcomes Upon completion of the Degree Programme, the 
graduate  will be able to 

PO-1 Apply the principles and practices of management in business. 

PO-2 Apply analytical and critical thinking abilities for problem solving and 

information based decision making.  

PO-3 Lead themselves and others in achievement of project/organizational goals.  

PO-4 Conform business affairs with respect to economic, societal, environmental, 

legal and ethical issues.  

PO-5 Communicate across teams effectively.  

 

*Use words that show the outcomes will be fulfilled following the completion of the Programme. 

PSO No. Programme Specific Outcomes Upon completion of these courses the 
student would 

PSO – 1 To Develop integrated skills  

PSO – 2 To Increase cognitive skills in the fields of emerging knowledge and industry 

requirements 

PSO – 3 To enhance placement opportunities 

PSO – 4 Provide opportunity to specialize in various management areas such as 

Marketing, Finance, Human Resource Management, Manufacturing and 

Operations Management, Information and Communication Technology 

Management during the BBA part of the programme. 

PSO – 5 To facilitate the development of students to take up growing challenges and 

implement viable, ethically correct, and socially acceptable solution. 

 



 
  
 
 Department of  Business Administration 

Course Outcome 

 

 

 

 

MANAGERIAL 

ECONOMICS 

 

 

 Provide students with a broad range of managerial capabilities, 

the capacity for critical thinking, communication and 

problem‐solving skills, legal and ethical behaviour;  

  Prepare graduates for diverse careers in global management, 

administration and entrepreneurship through a well‐rounded 

business education with a focus on global business operations, 

emerging markets and technology‐enabled organizations. 

  Expose students to both general and specialized curriculum 

content through core courses, specializations and electives ‐ 

students are encouraged to select their electives from the Social 

Sciences and Humanities.  

 

 

FINANCIAL 

ACCOUNTING 

 

Upon completion of this course, students will be able to: Understand 

different accounting concepts and conventions.  

 Prepare financial statements in accordance with generally 

accepted Accounting Principles  

 be familiar with the rules governing accounting transactions.  

 Analyze financial statements with the help of various tools and  

       techniques of accountancy.  

 

 

BUSINESS ENGLISH 

 

 

Describe the knowledge of Basic English Grammar and Tenses.  

 Write down the Construction of Paragraph and Essay writing.  

 Classify the Business Letters.  

 Describe the Essential of and offer effective business letter.  

 Identify the Job Application Letter  

 

 

GENERAL 

ELECTIVE 

 

ததததத தததததததததததத தததத ததததததததத:  

 ததததததத தததததததததத ததததத தததததத 

 ததத தததததததத ததததத தததததத 

 தததத; தததததத ததததத ததததததத ததததததததத 

 

 

 

 

Upon completion of this course, students will be able to: Understand 

fundamental concepts and principles of management, including the 

basic roles,  

 Skills and functions of management. Be familiar with 



 
  
 
 

PRINCIPLES OF 

MANAGEMENT 

 

interactions between the environment, technology, human 

resources, and  

 Organizations in order to achieve high performance. 

Understand realistic and practical applications of management 

concepts.  

 Compare and contrast different types, roles and styles of 

managers across organizations  

 

 

COST ACCOUNTING 

 

 

Upon completion of this course, students will be able to:  

 Analyze implications of cost in managerial decisions. 

 Prepare different budgets.  

 Understand Standard costing and analysis of deviation.  

 Understand Break Even concept.  

 Understand various methods and techniques cost management  

GENERAL 

ELECTIVE PAPER 

 

 mYtyf Nkyhz;ikapd; Kf;fpaj;Jtk; mwpjy; 

 mYtyf Nkyhz;ikapd; eilKiw gw;wp mwpjy; 

 

 

 

BUSINESS REPORT 

WRITING 

 

 

 Write down the kinds of barriers reports.  

 Classify the steps in drafting formal business reports.  

 Write down points to be considered in writing individuals 

report.  

 Classify the reports by company secretary statuary and other 

reports.  

 Write down the reports on problem opportunities in business.  

 Classify the essentials in writing minutes of meeting.  

  Classify the art of summarizing reports.  

 

 

 

ORGANIZATIONAL 

BEHAVIOUR 

 

 Define, explain and illustrate a range of organizational behavior 

theories;  

 Analyze the behavior of individuals and groups in 

organizations in terms of organizational behavior theories, 

models and concepts;  

 Apply organizational behavior concepts, models and theories to 

real life management situations through case analysis;  

 Demonstrate a critical understanding of organizational 



 
  
 
 

behavior theories and current empirical research associated with the 

topics covered in this course.  

 

 

BUSINESS 

STATISTICS 

 

 Identify statistical tools needed to solve various business 

problems.  

 Compute measures of location and dispersion.  

 Apply discrete and continuous probability distributions to 

various business problems.  

 Develop the skill of performing the calculations needed for 

various methods of analysis.  

 

 

COMPUTER 

APPLICATION IN 

BUSINESS –I 

 

 Describe the fundamentals of Information Technology (IT) 

infrastructure components: hardware, software, and data 

communications systems.  

 Explain the guiding principles of professional behavior in 

computing.  

 Demonstrate proper file management techniques to manipulate 

electronic files and folders in a local and networked 

environment.  

 

 

 

 

 

FUNDAMENTALS 

OF COMPUTER & 

INFORMATION 

TECHNOLOGY 

 

 Understanding the concept of input and output devices of 

Computers and how it works and recognize the basic 

terminology used in computer programming  

 Write, compile and debug programs in C language and use 

different data types for writing the programs.  

 Design programs connecting decision structures, loops and 

functions.  

 Explain the difference between call by value and call by 

address.  

 Understand the dynamic behavior of memory by the use of 

pointers.  

 Use different data structures and create / manipulate basic 

data files and developing applications for real world problems.  

 

 

 

After studying this course, you should be able to:  

 define ‘operations’ and ‘operations management’ identify the 



 
  
 
 

 

PRODUCTION & 

OPERATION 

MANAGEMENT 

 

 

roles and responsibilities of operations managers in different 

organizational contexts  

 apply the ‘transformation model’ to identify the inputs, 

transformation processes and outputs of an organization  

 identify operational and administrative processes  

 Describe the boundaries of an operations system, and 

recognize its interfaces with other functional areas within the 

organization and with its external environment.  

 

 

 

 

DATA MINING & 

WAREHOUSING 

 

 

 Store voluminous data for online processing  

 Preprocess the data for mining applications  

 Apply the association rules for mining the data  

 Design and deploy appropriate classification techniques  

 Cluster the high dimensional data for better organization of the 

data  

 Discover the knowledge imbibed in the high dimensional 

system  

 Evolve Multidimensional Intelligent model from typical system  

 Evaluate various mining techniques on complex data object  

 

 

 

 

 

 

BUSINESS 

MATHEMEATICS 

 

 

 Analyze real world scenarios to recognize when simple and 

compound interest, annuities, payroll preparation, pricing, 

invoice preparation, trade discounts, taxes, and depreciation 

are appropriate, formulate problems about the scenarios, 

creatively model these scenarios (using technology if 

appropriate) in order to solve the problems using multiple 

approaches, judge if the results are reasonable, and then 

interpret and clearly communicate the results.  

 Appreciate business mathematics concepts that are 

encountered in the real world, understand and be able to 

communicate the underlying business concepts and 

mathematics involved to help another person gain insight into 

the situation.  

 Work with simple and compound interest, annuities, payroll 

preparation, pricing, invoice preparation, trade discounts, 



 
  
 
 

taxes, and depreciation problems in various situations and use 

correct mathematical terminology, notation, and symbolic 

processes in order to be prepared for future coursework in 

business and mathematics that requires the use of and an 

understanding of the concepts of business mathematics.  

 

 

 

 

 

 

MARKETING 

MANAGEMENT 

 

 

 Establish a professional presence online incorporating the key 

disciplines of social media, search engine optimization, 

analytics, online navigation and user experience in order to 

drive traffic to an organization's website.  

 Employ digital tools to analyze the effectiveness of a marketing 

campaign.  

 Formulate a marketing plan including marketing objectives, 

marketing mix, strategies, budgetary considerations and 

evaluation criteria.  

 Write a business plan for an entrepreneurial start-up venture.  

 Develop pricing strategies that take into account perceived 

value, competitive pressures and corporate objectives.  

 Develop strategies for the efficient distribution of products and 

services.  

 Apply the principles of business ethics and corporate social 

responsibility.  

 

 

 

 

RESEARCH 

METHODOLOGY 

 

 

 understand some basic concepts of research and its 

methodologies identify appropriate research topics  

 select and define appropriate research problem and 

parameters  

 prepare a project proposal (to undertake a project)  

 organize and conduct research (advanced project) in a more 

appropriate manner  

 write a research report and thesis  

 write a research proposal  

 

 

 Upon completion of the course, students should be able to Interpret 



 
  
 
 

 

 

MANAGEMENT 

ACCOUNTING 

 

 

primary financial statements;  

 Understand how the accounting information can be used to 

make economic decisions;  

 Understand costs behavior for planning, controlling and 

decision making processes;  

 Apply simple managerial accounting tools. 

 

 

 

 

 

HUMAN RESOURCE 

MANAGEMENT 

 

 

Facilitate and support effective employee and labour relations in both 

non-union and union environments.  

 Research and support the development and communication of 

the organization's total compensation plan.  

 Collaborate with others, in the development, implementation, 

and evaluation of organizational and health and safety policies 

and practices. Contribute to the development, implementation, 

and evaluation of employee recruitment, selection, and 

retention plans and processes.  

 Administer and contribute to the design and evaluation of the 

performance management program.  

 Develop, implement, and evaluate employee orientation, 

training, and development programs.  

 

 

TOURISM 

MANAGEMENT 

 

 

 Interpret and evaluate tourism as a phenomenon and as a 

business system.  

 Explain the diverse nature of tourism, including culture and 

place, global/local perspectives, and experience design and 

provision.  

 Identify and assess relationships and networks relative to 

building tourism capacity.  

 

 

 

INSURANCE 

MANAGEMENT 

 

 

 Demonstrate knowledge of insurance contracts and provisions, 

and the features of property-liability insurance, life and health 

insurance, and employee benefit plans.  

 Demonstrate knowledge of the operation and management of 

insurance entities, and the economic implications of 

organizational design and structure.  

 Develop skills to facilitate insurance product cost and pricing, 



 
  
 
 

marketing, and distribution.  

 Develop practical skills through professional development 

seminars, internships, and/or a practicum in insurance and risk 

management.  

 Examine the role of public policy including social insurance in 

personal financial planning and risk management.  

 

 

 

INVESTMENT 

MANAGEMENT 

 

 

Identify the problems of security exchange board of India (SEBI)  

 To increase the awareness of the investors investing the 

securities of shares, bond and debentures. 

 Identify the competition of security market.  

 Investors analyze the profile of the company and financial 

statement of the company.  

 Company can issue the bonus shares and Right shares.  

 Write down the primary market and difference between 

secondary market.  

 

 

FINANCIAL 

MANAGEMENT 

 

 

Describe the concept of financial management and its function  

 Identity the principles of capital structure  

 Identity the source of finance  

 Describe the working capital management and its techniques of 

forecasting in working capital. Describe the concept of cost of 

capital and its classifications  

 Identity the determination of cost of capital 

 

 

 

BUSINESS LAW 

 

 

Describe the law and commercial law rules and regulation.  

 Identify the contract and its classification of contract.  

 Write down the essential of a valid contract.  

 Describe the capacity of parties and incapacity of parties in 

contract.  

 Write down the sale of good act.  

 Identify the transfer of property.  

 

 

RETAIL 

MANAGEMENT 

 Retailers play an important role in bridging demand and supply 

gap of products and services. It is the final stage of distribution 

of a product or service (from manufacturing to reaching the 

customer in the end).  



 
  
 
 

 

 

 

 

 Earlier, brick and mortar firms (shops and stores) and door to 

door sales used to be the only forms of retailing. With the rise 

of modern technology, E-Commerce has caught retailing by 

storm!  

 With time, retailing has evolved. Shopping malls, E-Commerce 

websites and other multi channel distribution systems have 

made retailing sector bigger and better. 


